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NEW YEAR, NEW SHINE.
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MASTER METALLICS® EYESHADOW PALETTE

The Master Metallics® Eyeshadow Palette is
iInspired by colors found within our bodies and
represents Mario’s love of human nature.

Light texture with a beautiful, metallic finish.
Chrome-packed shadows deliver natural to
dramatic effects. Gorgeous pearl pigments offer
luxe, high-impact shine. Creamy formula glides
and melts onto the lids.

PURPLE
MAKEUP "MARIO



TABLE OF CONTENTS

01 Timeline

02 Press Targets & Mailer Influencer Targets
03 Mailing Kit

04 Event Influencer Targets

05 Event Press Targets

06 Event Concept

07 Oultfit Inspo

08 Event Activities

09 Gift Bags

10

Cost Breakdown



T

MELINE

® ® ® ®
AUGUST 2024 SEP - OCT 2024 0CT -NOV 2024 NOV - DEC
LONG LEAD SHORT LEAD

Request samples from
MBM to be sent to
PURPLE

Conduct long lead
outreach seeding the new
launch under embargo
Plan and design mailer for
October delivery to press
and December delivery for
influencers

« Aim for launch feature &

gift guide placements in
early December.

« Begin event planning:

o Venue, budget, target
invite list, goodie bags,

florist
« Continue executing the
mailer:

o Create outreach list for

mailers to press and
influencer recipients
o Press mailers to
deliver in October
. Continue conversations
with press for coverage
consideration
. Send a save-the-date for
December event.

« Execute event planning
with vendor meetings;
Finalize contracting with
venue and vendors

« Begin outreach to press
and influencer for mailer
opt-ins

« Desksides with editors

« Event Invitation
Outreach: Send
invitations 4-6 weeks
before the event.

« Conduct short lead

outreach under embargo

« Continue conversations
with long lead

« Influencer mailers to deliver
in December; Monitor
socials for coverage

« Follow up with long lead
and short lead outreach

« Deskside Follow-up:
Confirm December print
placements.

« Event to be executed in
December

o Follow up with press
attendees for coverage

« Send “available now pitch”
to wide data base

PURPLE
MAKEUP *MARIO



PRESS TARGETS

'?] ERIN LUKAS KATHLEEN HOU MORGAN HALBERG
& Al THE Z0F REPORT | ELLE OBSERVER
@/ HANNAH BAXTER KAYLA GREAVES PIA VELASCO

- [ FREELANCE (INSTYLE, ALLURE, HARPER'S BAZAAR, BYRDIE, ETC)) FREELANGE ALLERE, COVETELR
VOGUE, POPSUGAR, ETC.)

3 IMAN BALAGAW /@ KRISTINLIMOGES ’g‘ PRIYA RAD
FREELANCE (BYRDIE, INSTYLE, POPSUGAR, VOGUE, ALLURE, ETC.) g il

AN FREELANCE (COVETEUR WD, ARPERS BAZAAR, INSTVLE BUSTLELETC) o , { BUSINESS OF FASHION
1@ JENN SULLIVAN ®7% | LAURA REGENSDORF

: g\ SHA SPENCER
" 4 FATMASCARA & FREELANCE (VANITY FAR) i

HYPEBAE
Al 8 FREELANCE (MARIE CLAIRE, BYRDIE, NEWBEAUTY, HARPER'S BAZAAR, ETC.) _) FREELANGE [POPSUGAR, BUSTLE, THE Z0E REPORT

ALLURE, ETC.)

FREELANCE (POPSUGAR, ESSENCE, VOGUE, NYLON, REFINERY?29. ETC.)

JESS MATLIN
LN AT MASCARA
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MAILER INFLUENCER TARGETS

i‘! AMANDA STEELE } CORRINE REELD
- S 16:27.7K TT: 29.6K

L < 16:268M TT: 293.6K
= N CYRUSVEYSSI

/9 ANA ZORTEA
o\ 16:232K TT: 9515K i 16:514K TT:573.4K

' BRANDON LIGONS DANA HASSON
IG: 17.6K TT: 779 G- 135K TT-3M
CHRISTIE X DANIELLE CAROLAN
1G: 361K TT: 1.4M G: 269K TT: 118.3K
- C0OCOBASSEY ELLA MENDELSOHN

IG 316K TT: 3,665 4 IG: 403K TT: 2./M

16:63.7K

ENI POPOOLA

“ 0| 16:296K TT: 3716K

' ENILY MCCORMICK
S 6. 462K TT: 12.8K

FIFFANY LUU

TT: 32.5K
JISE TOME

:613.5K

- IMED
6:232K T

RIEAL

ISAN ELBA
IG: 108K TT: 125.7K

M JENNA RENNERT
b (G: 146K TT: 121K

Vs ANLAM
L 16:375K TT:375.1K
JACKIE FRAIOL

IG: 69.3K TT: 28.9K
v s JORDAN KANEGIS

' wae 1G:41.3K TT: 2,807
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MAILING KIT

« Theme: "New Year, New Shine"
« Packaging: A sleek, metallic black box
« Contents:
o Master Metallics Palette in the center.
o A QR code with step-by-step looks for New Year's Eve using the palette.
o Elements of New Year's celebration: metallic confetti packaging, mini
champagne bottles

o Personalized Note: Handwritten notes from the Mario team
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EVENT INFLUENGER TARGETS

B5 Juesrox
SR (0 286K TT: 47 2K
KRISTINA RODULFO

) ¥ 16:36.9K TT: 98.6K
KAMILA BRAVO

IG: 388K TT: 69.1K
KARINA MILAN
IG: 32K TT: 15.2K

&7 KAYEBASSEY

Q IG: 215K TT: 130.2K

#% KATE SMOLIANINOVA
- 16: 80.5K TT: 3,089

#/S WP LAUREN ELSON
L 1629 TT 2248
£ MADSMALEY
S0 5 16: 100K TT: 90.4K
" MELODIE PEREZ
IG: 265K TT: 45.9K

NIKITA JOY
1G: 51.5K TT: 751.8K

Neag I B
A %
RO L Y
- A —

RUBY LYN
IG: 595K TT: 267.7K

SR o0k 1T 106K
/@  SERENAKERRIGAN

1G: 211K TT: 598K

"B/ SHANNON ZHAO
A1 16:23.8K TT: 300.9K

SN SOPHIA RAE
. 16:8,634 TT: 496K

SYDNEY SCHIFFER
IG: 159K TT: 704.1K
TAQ

IG: 273K TT: 1.2M

& TAYLORISABELLE
& 16:23.6K TT: 1,088

ril VANESSA ROMO
28 16:973 TT: 868K

(' YADAVILLARET
 G: 124K TT: 21.6K

e

> g*
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EVENT PRESS TARGETS

€5 Y ALANNAM KILKEARKY Y&\ APRILFRANZING
m FREELANGE (WELLGO0D, THE ZOF REPORT, COVETEUR, ETC)  MMMAGR 600D HOUSEKEEPING / PREVENTION / WOMAN'S DAY
N ALEXANDRA PAULY SO APRILLONG
L HGHSNOBETY Miari % TOWN G COUNTRY
"5 AKILIKING /W) CARRIE WITTIER
ol cssence PV LOFFICEL
FE W ALLISON BERGER m CELIA SHATZMAN
@ TODAY SHOW FORBES
AUDREY NOBLE @ DANIELLE COHEN

g.; ) FREELANGE (BYRDIE, REFINERY?29, CR FASHION BOOK, ETC.)

B] FREELANCE (POPSUGAR, VOGUE, ALLURE, HARPER'S BAZAAR)
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EVENT CONCEPT

DATE: - HARBOR. LIBERTY.
December 2024 AND HUDSON ROOMS
35 (20 influencers & 10 press)

VENUE:

Manhatta: Harbor, Liberty, or Hudson Room

(Chic, upscale with a panoramic view of the

city)

PRIVATE DINING PRICING:
Link
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https://media-cdn.getbento.com/accounts/1cf2b7830837af2c4dafd105dc16b240/media/ce2dj4MqTdiIOWtT1NAq_Weddings%20at%20Manhatta%20Information.pdf

EVENT AMBIANGCE 7/ DECOR

Metallic and jewel-toned decorations to mirror the palette

colors

Substitute white tablecloth for black to better embody the
MBM brand colors
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DRESS THEME

Jewel-Toned Dress Code/ New Years Best:
Send an inspo board with the invitation with outfit ideas

in jewel tones (emerald green, sapphire blue, ruby red,

amethyst purple).

ATTIRE

JEWEL TONES

d Tl
NEW YEARS BEST
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EVENT ACTIVITIES

RESOLUTION WALL PHOTO BOOTH D) BAR/ COCKTAILS

Huge mirror where guests can write  Glam B&W photo booth Live DJ playing music throughout the =~ Some drinks with edible ingredients

their New Years resolutions maybe event. making them metallic to match the
theme.

using MBM lipstick. Fun/ engaging
way to interact and can serve as

social content.



GIFT BAGS

I:-

1P,
IE“"’

Sarah,

Ha/plny almost New Year! As we s*ep into 2025, we wanted to celebrate the start of a
new chapter with a special gift for you. Enclosed is the Makeup by Mario Master
Metallics eyeshao/ow Ina/eHe a/ong with other fun goioa/ies = /oerfemL for aa/o/ing a touch
of spar/e/e fo your New Year looks.

We holne this Ipa/eHe brings a bit of extra shine o your ma/eeup collection and he/lps you

cremte S‘ILMVMIIVIg IOOIQS %hroughou* 7%8 year. Than/e HOM {OI’ being a POH’?L 07[ OMFJOMFHZH
oma/ here‘s 7L0 a fabu/ous 2025 1[}//20/ WI?% bemﬂty.

Warmest wishes,

The Ma/eeu,o By Mario Team
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COST BREAKDOWBN

VENUE:

« F0OD: S6K
o RENTAL: 15K

MAILERS:

« S5K
EVENT:

o ENTERTAINMENT
o PHOTO BOOTH: $1700
o DJ: $1250

TRANSPORTATION:

« UBER CODES: $2450
o 35 UBER CODES FOR $70
o ACCOUNTED FOR FIVE EXTRA PEOPLE (PURPLE TEAM, MBM TEAM, ETC)

PURPLE

TOTAL ESTIMATED COST: $30.2K MAKEUP “MARIO



THANK YOU!
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